
1



2



3



4



5



6



7



8



Page 1

Making in-house promotional items for fun and profit.

By Duane Fast

“The codfish lays ten thousand eggs,

The homely hen lays one.

The codfish never cackles

To tell you what she’s done.

And so we scorn the codfish,

While the humble hen we prize,

Which only goes to show you

That it pays to advertise.”

–Anonymous

National Graphics Solutions Inc.(NGSI) is a fleet graphics com- 
pany that believes in promotions. Company president Jed 
Sheppard personally supervises the choices. Hat and t-shirt 
sets are very popular with their customers. NGSI buys them 
from a textile supplier, but screen printer and digital printers 
could easily print their own.
They print their own fine art reproductions on canvas and have 
them professionally framed. These classic works of art are 
highly prized by favored clients.
But their most popular promotional item is the model trucks. 
These high-end die cast models feature each clients’ own 
vehicle graphics. It is a perfect way to cement a relationship 
with a continuing customer.

Spread The Word



 verybody needs more advertising.  
 Advertising brings in more 
 clients. But we not only need 
more advertising for new clients, we 
need to ensure that we are not forgotten 
by our existing customers. One of the 
best ways to keep their attention is to 
have some regular promotional pieces 
on hand to distribute. This promo will 
also be more relevant if the print shop 
has created it themselves.

PRINT IT

 Promotional i tems should be 
something that clients will want to 
keep. Humor always works well. Stickers 
and fridge magnets are popular ways to 
achieve this. And if a series of desirable, 
cute promos can be created, clients will 
want to collect them all. That makes 
the salesperson a welcome figure in the 
customer’s office when he goes to drop 
off this month’s special item. Some ideas 
for a themed series might be vacations, 
sports, family life, holidays or historical 
figures.
 Calendars are also very popular, 
especially magnetic pages that people 
can mount to their fridges or filing 
cabinets. And it is a perfect “monthly” 
item that gives salespeople an excuse to 
call on clients.
 Printing these promotional items 
doesn’t have tio strain the budget either. 
There is always a significant amount 
of wasted space when printing client 
projects. By using the nesting feature 
in your RIP, you can easily fill the unused 
space on decal or printable magnetic runs 
with small promotional items. You don’t 
realize how quickly this pile of promo 
material grows. A print-and-cut machine, 
such as those sold by Roland DGA,
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Fine art Canvas Prints
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Die-cast Model Trucks

makes life easier for these 
applications as well.

GO FOR IT

 National Graphics Solu-
tions Inc. (NGSI), Delta, BC,
Canada, is a graphic 
service provider that takes 
p r o m o t i o n s  s e r i o u s l y. 
Company president Jed 
S h e p p a r d  p e r s o n a l l y 
supervises the choices. Hat 
and t-shirt sets are very 
popular with their customers. 
NGSI buys them from a 
textile supplier, but screen 
printers and digital printers 
could easily print their own.
 On promotional item that 
NGSI prints themselves is 
fine art. Inkjet printer on 
canvas and professionally 
framed, these classic works 
of art are highly prized 
by their favored tier-one 
clients.
 But NGSI is in the fleet 
graphics business and its 
most popular promotional 
item is the model truck. These 
high-end die cast models 
feature graphics from each 
clients’ own advertis-
ing program. It is a perfect 
way to cement a relation-
ship with a continuing 
customer.

CREATE IT

 Snap Art from Alien 
Skin is a piece of software 
that allows ordinary digital 
photos to be turned into “works 

of art” that are perfect for pro-
motional giveaways. It func-
tions as a plug-in module for 
Photoshop, Elements or Corel 
PhotoPaint.
 Any type of artwork can 
be replicated as well, such 
as oil painting, watercolor, 
ink, pastels and many 
others. Using this software 
allows digital print shops to 
be creative in their offerings. 
And there is no better way to 
publicize a new service than 
to offer promotional prints.
 It’s always a good idea to 
give clients choices when of-
fering a promo as personal as 
a painting that will hang on 
their wall. Cars, pets, travel 
scenery and flowers are all 
good places to start. The final 
result when printed on the ap-
propriate media is strikingly 
realistic. Oil paintings could 
be printed on canvas and wa-
tercolors on Arches digital 
print media.
 Special clients often need 
more personalized promos. 
If the salesperson see a fam-
ily photo on the customer’s 
desk, they can ask to borrow 
it for a day to create a per-
sonalized surprise. The photo 
can be turned into a painting 
that will take pride of place 
in the client’s office for many 
years to come. No other pro-
motional piece will have that 
kind of staying power or that 
kind of personal connection.

It’s always a good idea to give clients 

choices when offering a promo as personal 

as a painting that will hang on their wall. 

Cars, pets, travel scenery and flowers are 

all good places to start. The final result 

when printed on the appropriate media is 

strikingly realistic.



Brochures, Baseball Hats
and T-Shirts in various colours

 Floor graphics can be another great 
promotional item. They can provide your client 
with a unique “welcome mat”. Floor graphics 
are an exciting way to communicate messages 
in high traffic areas and stop comsumers in their 
tracks. A few people have jumped over a floor 
graphic with the bold image of a newspaper 
printed onto it, thinking it was the real thing!
 Floor graphics are highly effective in 
retail merchandising by directing customers to 
specific products.
 A fabulous item for product launches and 
advertising specials!
 Retail outlets are not the only venue for floor 
graphics - museums, airports, nightclubs,
shopping centres.  
 Exhibition halls were made for floor graphics a 
must in providing directions or promoting your 
products.
 Other uses include health and  safety warnings in 
factories or temporary branding of sports events 
by sponsors.
 All in all, whether it’s floor graphics or 
model trucks the idea is to have a promotional 
piece that your existing clients and new clients 
will remember you by and when they pick up the 
phone to place an order, it’s you that they call.
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A few people have jumped over a

floor graphic with the bold image of a

newspaper printed onto it, thinking

it was the real thing!
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